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Overview

ÅCharacteristics of viral videos
ÅMarketing and online videos
ÅOur video and its inspiration
ÅTimeline of going viral
ÅWhat can you do



What makes a viral video?

ÅHumor
ÅUncommon Content 
ÅCreativity
ÅCompelling Message 
ÅLuck 



Marketing and online videos

In a 2009 study of US internet users:
Å 144 million online video viewers
Å that is 70% of internet users
Å 44% of the US population 

Benefits: 
Å Relatively cheap marketing cost
Å Effects can be long-lasting
Å Less heavy handed

Almost a full day's worth of video is 
uploaded to YouTube every minute. 



Why we did our video

Imagine RIT: Innovation and Creativity Festival

Poster/video contest submissions

2008 
o 35 poster submissions
o 6 viral video submissions

2009
o 15 poster submissions
o 0 viral video submissions





Inspiration

ÅHonda ñCog,ò 2003
ÅSony Bravia ñBalls,ò 2005

ÅSony Bravia ȰPaint,ȱ2006

ÅGuinness ȰTipping Point,ȱ2007
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