Listening to the Conversation Online
HighEdWeb 2009 — SOC11

| think | might
need to be In
this session.
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Right Now Someone Is Talking
About Your Institution Online
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People TRUST what they are saying...
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Degrees of Trust

 90% of consumers trust recommendations
from people they know

e /0% of consumers trust opinions
online

* 62% of consumers trust TV advertising

* 41% of consumers trust search engine results
ads
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Source: Nielsen Co. April 2009



Top 10 List



10 Reasons Why You Should Listen

1. Understanding perception & reputation
2. Indentify engagement strategies

3. Gather competitive Intelligence

4. Website enhancements

Tweak advertising initiatives
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10 Reasons Why You Should Listen

6. Indentify & analyze influencers ’ of your
Institution

/. Crisis management
8. Free focus group
9. Influence the conversation

10. Build loyalty and presence
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Tool Belt



Tools to Listen

e Yahoo Pipes

e Tweetdeck There are

e Social Mention many more
_ _ out there!

 Radian6 (paid)
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Yahoo Pipes

Images Video Blogs Twitter
_ Google video, Yahoo, Yahoo & Google Summize, Twemes,
Flickr, Webshots, | youtube, Grouper, Break news, Live, Tweetscan, Dittes,
Photobucket Dailymotion, Metacafe | Technorati, Findory, Telewebber,
Icerocket Terraminds

o
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/

e

RSS Feed
Reader




Yahoo Pipes

 Images
http://pipes.yahoo.com/pipes/pipe.info?_id=ZG_NMZhz3RGZNGO16icw5g

* Videos
http://pipes.yahoo.com/pipes/pipe.info?_id=AHkR4ai42xGIKUIIZFUMQgA

« News & Blogs
http://pipes.yahoo.com/pipes/pipe.info? _id=fELaGmGz2xGtBTC3qge5IkA

 Podcasts
http://pipes.yahoo.com/pipes/pipe.info?_id=0EQGHMC32xGYBcw4quSIkA

o Twitter
http://pipes.yahoo.com/pipes/pipe.info? _id=c328dbc82f8019¢c0097eb3318205fa09
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Be sure and check out the
Facebook widget center to leam
how you can embed a fan box
on your website or add a
livestream box to make your
streaming videos more
interactive.

ent, Thu

Offerpal
Launches

Multivariate
Testing Platform
For Developers
Sourge:
wwwallfaceboo
k.com

-~
Citerpalmenia) )

via Links

Comment Contest: How is User
Generated Content Changing

Business? httpy/bit.ly/3v5ts

Comment
Contest: How is
User Generated
Content

oo ]

Last Updated: 14:38 with 38 tweets / next update 14:39

[0z

Gawker: Welcome to Paparazzi
University [Citizen Paparazzi]
http://bit.ly/sccZb Full
httpy//bit.ly/8RLI

| just wrote a super long
email..have been writing during
my PPP... | went to save it as a
draftand clicked "don't save".
GonelEfeh mi vida

gq RT @kinuyo: RT @SharonHayes
50 Amazing #Flash Website

#Demns httpe/ bitly/Zwrél via
@PatoZincke

u, [+ Thu 17

hmaust | would definitely be
interested in following your
| lapband experience.

@hmaust heyb did you have to
take classes before the surgery

hmaust Good luck! If you do, |

5 would definitely follow. Have a

close family friend who is
considering it.

Hey - Thanks for the Follow! >
| Looking forward to hearing from

you, and will be watching out for

your Tweets. It's great to meet
and connect with new

-* 4 anneh632: Hi Anne-I'm in jury

duty today but Brian from my
L» & d office will be sending u the
proposal. Have a great day!

Thanks for the follow! Send me
an @ChrisArts reply to say hello
&itis greatto haveyouasa
follower

| @reecy Kup you from
Pittsburgh or somfin?

Fanitelli Fala Fe. Estou em
Pittsburgh depois de dois meses
de NY. Alids, o que acha de uma
temporada do TM nos USA?
Falemos!

jake gyllenhaal and anne

- & hatt in pittsburght i
t % hathaway are in pittsburgh i

can't find them
though...everyone else has seen
them!

Or, [+] Thu 1
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Social Mention









Radian6



Radian6

By Degree By Media Type
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Radian6

By Influencers



Radian6

Media Type Trend
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Competitor Trending



Number Crunching



Social Media Measurement

* Reputation

What Are Your

Social Media
Goals?

. Visibility



Social Media Reporting

 [nfluence » Site Traffic Metrics
e Brand Awareness  Link Backs
o Sentiment  RSS Subscriptions

Impressions
Conversion Rate
Share of Conversation
e Conversation Volume

e Content Contribution
e Special Twitter Tracking
e Content Consumption



Pumpkin Pie



Listening = One Plece of the
Soclial Media Pie

-

Engage Listen

i Discover l

& Monitor




Questions?



Thank You!

Holly Maust
hmaust@barkleyrei.com
@hmaust
@Dbarkleyrel



