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I think I might 
need to be in 
this session.
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Right Now Someone Is Talking 
About Your Institution Online



Right Now Someone Is Talking 
About Your College Online



Right Now Someone Is Talking 
About Your College Online

People TRUST what they are saying…



Degrees of Trust

• 90% of consumers trust recommendations 
from people they know

• 70% of consumers trust opinions 
online

• 62% of consumers trust TV advertising
• 41% of consumers trust search engine results 

ads

Source: Nielsen Co. April 2009



Top 10 List



10 Reasons Why You Should Listen

1. Understanding perception & reputation

2. Indentify engagement strategies

3. Gather competitive intelligence

4. Website enhancements

5. Tweak advertising initiatives



10 Reasons Why You Should Listen

6. Indentify & analyze influencers ’ of your 
institution 

7. Crisis management

8. Free focus group

9. Influence the conversation 

10. Build loyalty and presence



Tool Belt



Tools to Listen

• Yahoo Pipes
• Tweetdeck
• Social Mention
• Radian6 (paid)

There are 
many more 
out there!



Flickr, Webshots, 
Photobucket

Google video, Yahoo, 
Youtube, Grouper, Break, 

Dailymotion, Metacafe

Yahoo & Google 
news, Live, 

Technorati, Findory, 
Icerocket

Summize, Twemes, 
Tweetscan, Dittes, 

Telewebber, 
Terraminds

Images Video Blogs Twitter

RSS Feed 
Reader

Yahoo Pipes



Yahoo Pipes
• Images

http://pipes.yahoo.com/pipes/pipe.info?_id=ZG_NMZhz3RGZNGO16icw5g

• Videos
http://pipes.yahoo.com/pipes/pipe.info?_id=AHkR4ai42xGlKUilZFUMqA

• News & Blogs
http://pipes.yahoo.com/pipes/pipe.info?_id=fELaGmGz2xGtBTC3qe5lkA

• Podcasts
http://pipes.yahoo.com/pipes/pipe.info?_id=0EQGHMC32xGYBcw4qu5lkA

• Twitter
http://pipes.yahoo.com/pipes/pipe.info?_id=c328dbc82f8019c0097eb3318205fa09





Social Mention







Radian6



Radian6

By Degree By Media Type



Radian6



Radian6
By Influencers



Radian6

Media Type Trend



Radian6

Competitor Trending



Number Crunching



Social Media Measurement

• Reputation 

• Participation

• Visibility

What Are Your 
Marketing Goals?

Social Media 
Goals?



Social Media Reporting

• Influence
• Brand Awareness 
• Sentiment
• Content Contribution
• Special Twitter Tracking
• Content Consumption

• Site Traffic Metrics
• Link Backs
• RSS Subscriptions
• Impressions
• Conversion Rate
• Share of Conversation
• Conversation Volume



Pumpkin Pie



Engage

Discover 
& Monitor

Listen

Listening = One Piece of the 
Social Media Pie



Questions?



Thank You!
Holly Maust 

hmaust@barkleyrei.com
@hmaust

@barkleyrei


